
DECLARATION OF ATTITUDE

academicians of strategic management consider an effective statement to exhibit nine A mission statement is a
declaration of attitude and outlook more than a.

Stakeholders affect and are affected by an organization's strategies, yet the claims and concerns of diverse
constituencies vary and often conflict. Offer me ideas, emotions, ambience, feelings, and benefits. Offer me
security, comfort, and a place that is clean and happy. Such a statement creates an impression that the firm has
direction, is successful and it also worth the support, investment and time. It reflects judgments about future
growth directions and strategies based upon forward-looking external and internal analyses. Essay Topic:
Sorry, but copying text is forbidden on this website! A mission statement is a declaration of attitude and
outlook more than a statement of specific details. Thus we declare the attitude of the Northern Shane State
Special Region 1 Kokang in connection with the current situation. NLD is not authorized to do it. A classic
description of the purpose of a business reveals the relative importance of customers in a statement of mission:
It is the customer who determines what a business is. A good mission statement indicates the relative attention
that an organization will devote to meeting the claims of various stakeholders. It usually is broad in scope for
at least two major reasons. These statements are evaluated in Table based on the nine criteria presented above.
Striking the perfect balance between generality and specificity is hard to achieve, although it is worth it. A
good mission statement reflects the anticipations of customers. As the National League for Democracy's
demand to convene a Hluttaw is a follow-up matter of the General Election, which was organized by the
government, it must be carried out in accord with the government's lawful arrangement. It also provides
helpful criteria to select among different strategic alternatives. Because a mission statement is often the most
visible and public part of the strategic- management process, it is important that it includes all of these
essential components. Customers: Who are the firm's customers? The stakeholders of an organization include
managers, employees, stockholders, suppliers, the board of directors, distributors, unions, governments,
creditors, competitors and the public in general. For example, the general public is especially interested in
social responsibility, whereas stockholders are more interested in profitability. Support for our service. It
usually is broad in scope for at least two major reasons. Second, a mission statement needs to be broad to
effectively reconcile differences among and appeal to an organization's diverse stakeholders, the individuals
and groups of persons who have a special stake or claim on the company. Rather than developing a product
and then trying to find a market, the operating philosophy of organizations should be to identify customers'
needs and then provide a product or service to fulfill those needs. Hence, the New Mon State Party never ever
desires or supports such activities. Concern for public image: Is the firm responsive to social, community, and
environmental concerns? It is always utility, meaning what a product or service does for him or her. We never
ever support the National League for Democracy in its convening a Hluttaw, for it causes direct confrontation
with the government and may hamper national unity. It serves as a basis to generate and screen strategic
options. More firms are becoming environmentally proactive in response to the concerns of stakeholders.
After decades of debate on the topic of social responsibility, many firms still struggle to determine appropriate
social policies. The organization can not equally emphasize all the claims of stakeholders. Concern for
survival, growth, and profitability: Is the firm committed to growth and financial soundness? Quality
assistance with a team of experts. The former armed troop and national legal rights have been retained. Offer
me comfort for my feet and the pleasure of walking. We believe our commercial success depends upon
offering quality and value to our consumers and customers; providing products that are safe, wholesome,
economically efficient and environmentally sound; and providing a fair return to our investors while adhering
to the highest standards of integrity.


