
YUBAN COFFEE MARKETING STRATEGY

When the marketing strategy changes to solve these problems, it will make the Yuban brand more competitive and
successful in the coffee market.

This can help attract more potential customers if we offer something different from time to time but still
maintain our original product. According to the last month trend, Single-cup coffee is one of the fastest
growing segment in the industry. Marketing Information
Requirementsâ€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦. The two elements that
generate word of mouth marketing are quality of coffee and customer service. Increase in K-Cup Sales Kraft
Foods is one of the largest consumer packaged food and beverage companies and distributes some of the
popular packaged coffee such as Maxwell House, Gevalia, Yuban and now McCafe as well. Coffee Statistics.
Accordingly, a plan is required in order to effectively manage such products. It is mild and has no bitter after
taste Cliath,  Price 3. Then there is the growth stage that is characterized by rapid increase in sales. Following
this award, J. Though print advertising can be very beneficial we will try not to dive too deep in this area as
we are promoting an environmentally conscious product and want to track our carbon footprint. It probably
reduces its sales and profits, even market share. Kraft Foods, Investor Relations online. When the marketing
strategy changes to solve these problems, it will make the Yuban brand more competitive and successful in the
coffee market. Cub Foods has served the customers more comfortable by providing the best grocery value to
customers. The visual appeal of the shop plays a big role in catching the attention of people while they are
walking or driving, even if they are looking for something else at the time! The coffee bean industry was
controlled officially through a cartel structure until under the International Coffee Agreement or ICA but
thereafter market competition with new entrants such as Vietnam eroded the control of this official cartel
organization Igami,  A free sample and a great smile are the best weapons to activate word of mouth. We feel
the older generation being the baby boomers may not care too much about being health conscious, but if we
had the time and money we would want to research this to find out if they are a part of our target market. All
of these factors require both material resources as well as managerial competencies that must be established
prior to actually entering into the industry. Not only has it been hammered home year after year, but the slogan
also works because it encapsulates the promise of the brand in a way that's uniquely valuable to the target
audience. Ca realities. Premium Grocer, Grocery store, Safeway Inc. In the past, Mr. Environmental and
Internal Analysis West et al. The benefits of Coffee-Mate for customers have been many. Political and legal
environment: Low production of coffee beans, causing unstable climate could lead to a protectionist
producers. Ultimately sophisticated technology can help coffee production in many factors, the product brand,
and the coffee beans. Thus, Yuban coffee is perfect choice for customers who want to make a difference in the
world. Thus, it is quite clear that there is extensive room for further growth of the Yuban brand. It will become
recognized as the coffee used in these shops and slowly grow to the coffee used in customer homes and so on
and so forth. Tanner is hoping a simpler structure will help the internal teams and external agencies operate
more efficiently and come up with better ideas. We discussed earlier who our target market included, but let us
take a closer look and understand them and their habits better.


